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Swachhata Hi Seva 2024 

Review by Cabinet Secretary with 
Central Ministries and States/UTs



Swachhata	Hi	Seva	Campaign

2018

2019

2021

2022

2023

Swachhata

Plastic Waste Management

Azadi Ka Amrit Mahotsav

Visual Cleanliness

Garbage Free India

Swachhata – Hi – Seva2017

SHS	in	Previous	Years	

“…इस बार 2	अक्टूबर गाँधी जयंती को ‘ःवच्छ 2	अक्टूबर’	मनाने का संकल्प करें

और इसके िलए 15	िसतम्बर से ही ‘ःवच्छता ही सेवा’	इस मंऽ को घर‐घर पहुंचायें ..

नरेंि मोदी
ूधान मंऽी,	भारत
27	अगःत,	2017



CITIZENS	
PARTICIPATION	

People	Participated‐
109	Crore	over	18	days

Average	Daily	
Participations‐

6	Crore

Shramdaan‐
53	Crore	Citizens	over	

18	days

Average	Daily	
Shramdaan
2.9	crore

SITES	CLEANED	

Institutional	Buildings	‐87,001	

Garbage	Vulnerable	Sites – 66,779

Water	Bodies ‐ 16,007

Legacy	Waste	Sites – 15,576

River	Banks	&	Waterfronts	– 6,371

Tourist	&	Iconic	Destinations – 3,623

Beaches ‐ 7,611	

Achievement	of	SHS	2023	



 9	lakh+	garbage	vulnerable	sites	

 Jawans	&	civilians	team	up	for	shramdaan

 100+	civil	society	organizations	joined	

 8.75	Cr+		offered	Shramdaan	simultaneously

Impact	of	‘Ek	Tareekh,	Ek	Ghanta,	Ek	Saath’	– 1st October	2023	



Swachhata	Hi	Seva	2024

Swabhav Swachhata	‐ Sanskaar Swachhata
17th September	– 1st October	2024	



15th August	2024‐ Independence	Day	Speech	

““जब देश के अिमम पिंक्त में बठैे लोगों से लेकर गरीब बिःतयों में रहने
वाले लोग और छोटे‐छोटे बच्चे तक ःवच्छता की चचार् करें , हर पिरवार
में ःवच्छता का वातावरण बन जाए और ःवच्छता के संदभर् में एक‐
दसूरे को रोकने‐टोकने के ूयास िनरंतर चलते रहें , तो ये भारत में
ःवच्छता को लेकरआई नई चेतना का ूितिबंब है।”

नरेंि मोदी
ूधान मंऽी,	भारत
15अगःत,	2024



Swachhata	Hi	Seva	2024‐ Three	Key	Pillars

Cleanliness	Target	Units	(CTUs)	– Shramdaan activities
Timebound	transformation	of	target	units	&	

general	cleanliness

Swachhata Mein	Jan	Bhagidari
Public Participation, Awareness & Advocacy

SafaiMitra Suraksha Shivirs
Preventive health	checkups &	social security coverage

WHOLE OF SOCIETY APPROACH



What	is	a	Black	Spot?

Posing	environmental,	health	&	hygiene	risk	

1

2

3

Generally	neglected	garbage	points	

Difficult	to	clean	as	part	of	regular	swachhata /	cleanliness	drives

Sampoorna Swachhata &	Transformation	of	CTUs

After	mapping	,	Black	Spot	will	be		Cleanliness	Target	Unit	(CTUs)



Step	1:	
Identification	of	black	
spots	across	local	

bodies

Step	2:	
Mapping	on	SHS	
2024	Portal

Step	3:	
Adoption	of	CTU	sites	
by	partners,	NGOs,	
CSOs,	corporates

Step	4:	
CTU	site	preparedness	
including	logistics	&	

planning

Step	5:	
Execution	

Step	6:	
Declaration	of	

Clearance	of	CTU	by	1st
October	

Step	7:	
Citizen‐led	CTU	Site	
Transformation	

Step	8:	
Celebration	of	

transformed	CTUs	on	
Swachh	Bharat	Diwas	

STEPS	FOR		TARGETED	TRANSFORMATION		OF	CTUs

Sampoorna	Swachhata	&	Transformation	of	CTUs



 Public spaces
 Offices, institutional buildings
 Commercial & Market areas
 Educational institutions
 Public transport hubs, major roads & highways,

railway tracks
 Sanctuaries, zoos & protected areas, trekking &

camping sites
 Water bodies (rivers, lakes, ponds, drains etc)
 Tourist spots, religious & spiritual places
 Legacy waste sites
 Cleaning of all CTs / PTs
 Upgrading SBM assets

MASS		SCALE	CLEANLINESS	DRIVES

Sampoorna	Swachhata	&	Transformation	of	CTUs



Swachhata	Pledges Public	Workshops

Human	Chains

Marathons

Youth	Connect

Swachhata Mein	Jan	Bhaagidari

Gram	Sabhas

Cyclothons

Waste	to	Art	Events



Refurbish	SBM	Assets Ek	Ped	Maa	Ke	Naam

Competitions	for	SBM SBM	Sports	Leagues

Door	to	door	awareness

 Proper planning of activities

 Behaviour Change & Public Participation

 Partnerships

 Large scale public participation

 Innovative Approach

RRR	Activities	

Swachhata Mein	Jan	Bhaagidari

KEY	COMPONENTS	



 Fixed location
 High footfall places
 Collaborate with ZCCs
 Local & regional art, culture,

music & dance forms
 SafaiMitra’s/ SHGs
 Cultural Performance

 Swachhata
 Culinary excellence
 Local artistic

expression
 Cultural enrichment

Swachh	Food	
Streets	Initiative

Swachh	Bharat	
Cultural	Fests

Engage youth groups, design
institutes, colleges, art clubs,
community organizations

 Murals
 Sculptures
 Decorative items

Waste	to	Art	
Installations

 Facility strengthening
 Collection & Disposal

of Waste
 Clean Community

Toilets / Public Toilets
 Vendor Sensitisation
 Waste to Art

installations
 Citizen Engagement

Swachhata Mein	Jan	Bhaagidari



 Single	window	camps	– Health	Check	up/	PPE	Kits
 Linkage	to	welfare	schemes	to	improve	access	to	social	

protection

1. Housing PMAY 6.	LPG UJJWALA
2.	Household	tap	
connection

AMRUT,	JJM,	any	state	
scheme

7.	Health	
Insurance

PM‐JAY,	Ayushman	Bharat

3.	Toilet Swachh	Bharat	Mission 8.	Immunisation Mission	Indradhanush
4.	Electricity PM	Saubhagya 9.	Credit	access SUY	&	bank	financing	linkage
5.	Banking PM	Jan	Dhan	Yojana 10.	Insurance PM	Suraksha	Bima	Yojana,	

PM	Jeevan	Jyoti	Bima	Yojana

PURPOSE

Benefits	under	other	Central	Govt.	&	State	Govt.	schemes	may	also	be	considered	for	distribution

SafaiMitra Suraksha	Shivirs



Single	window	camps	for	health		&	welfare	– Advisory	issued	

 Identification and communication of Schemes to field formations

 Enlisting sanitation workers, Beneficiary Mapping

 Camp scheduling and venue finalization

 Procurement of PPE Kits – involvement of sanitation workers

 Partnership with Healthcare facilities / Health department

 Year‐round access to healthcare for SafaiMitras & their

dependents to be ensured

 Sensitization workshops for health & wellbeing

SafaiMitra Suraksha	Shivirs



 ‘Swachhata Mein	Jan	Bhagidaari’	

 CTU	Transformation

 SafaiMitra	Suraksha	Shivirs

 Swachh	Food	Streets	

 SBM	Culture	Festivals

 SBM	Waste	To	Art	Installations

 Public	Advocacy	for	SHS	2024

 Best	Partners	for	SHS	2024

2nd October	2024		
Swachh	Bharat	Diwas	2024	

Special Gram Sabhas for Swachhata

Celebration of transformed CTU sites

Felicitation of SafaiMitras & Other State

Champions

Awards to best performers of SHS 2024

Inauguration / Foundation of Community

Toilets / Public Toilets / SWM projects/

STPs/ FSTPs/ Any other initiative

KEY	ACTIVITIES	

Jury	for	identification	of	the	awardees	to	be	constituted	at	State	&	District	Level	



Ministries	(including	PSUs	&	Subordinate	offices)		have	assigned	nodal	officer	(JS	&	above)

 State	Mission	Directors	of	SBM‐U	&	SBM‐G		designated	as	nodal	officers	in	State/UTs

National	Steering	
Committee	

Chaired	jointly	by	Secretary	MOHUA	and	Secretary	DDWS,	
Regular	interaction	with	States/	Central	Ministries/	Key	ULBs

Chaired	by	Chief	Secretary
Convener‐ Secretary,	Urban	Development/		Panchayati	Raj	

Members	– Inline	Deptts.	(Health,	WCD,	Social	Welfare,	Education,	Panchayati	Raj)

State	Steering	
Committee	

District	Steering	
Committee

Chaired	by	District	Collector	
Convener‐ PDDRDA/	CEO	ZP/	ADM	DODA	

Members	‐ Urban	Development,	Panchayati	Raj,	Women	&	Child	Development,	
DoSEL,	Health,	&	any	other	departments	deemed	necessary	by	the	District.

District	will	be	considered	as	unit	of	execution	of	SHS	

Monitoring	&	Review



Pre‐rollout	activities

Sl No. Key Activity Date

1 Joint Meeting of Hon Minister of Jal Shakti and MoHUA for campaign 
finalization 

14th August

2 Joint Advisory from Secretary DDWS and Secretary MOHUA to 
States/UTs/Central Ministries 

28th August 

3 Meeting with States/ UTs by Secretary MoHUA and OSD DDWS on SHS 
Campaign orientation 

29th August

4 Meeting with Nodal Officers of Central Ministries by OSD DDWS on SHS 
Campaign orientation 

30th August

5 Letter from Cabinet Secretary to Central Ministries/ States/UTs  4th September 

6 Training Sessions on IT Portal  from 5th
September 
onwards



Pre‐rollout	activities

Convergence	
Meetings	of	Urban	
and	Rural	Sanitation

Meeting	with	
DM/DCs

CS	level	meeting

 Conducted	by	27	States  Conducted	by	21	
States/UTs

 Remaining	Scheduled	in	
next	2	days

 Conducted	by	20	
States/UTs

 Remaining	Scheduled	in	
next	2	days

State
/UT



Curtain	Raiser	(13th September)

• To be convened in Physical/Hybrid Mode 

• Participation of HUAM, MoJS, MoPR and MoRD from National Level

• State Ministers and Secretaries of Urban Development, Rural Sanitation, 
Rural Development and Panchayati Raj, MDs of SBM(G) and SBM(U) to 
participate in-person

• Nodal officers of Central Ministries, District Collectors and Municipal 
Commissioners to participate in VC mode

• Agenda: 
 Roll out of National and State SHS plans
 Launch of Portal and Logo



17th September	Activities	

07
Event Launch by Hon’ble Chief Minister 0303

Event Launch by Hon’ble Deputy CM

03
Event Launch by Hon’ble Minister

• All States/ UTs and ULBs will initiate transformation of CTUs as well as other 
Shramdaan activities at State HQs, all District HQs and identified Urban and 
Rural areas

• Initiation of SafaiMitra Suraksha Shivirs in rural areas

• Initiation of Swachh Bharat Cultural Fests at State HQs



Planned	Key	activities:	State/UT	level	(as	on	9th Sep)

Sanitation worker to be 
benefited 

3 lakh +

20,919

4,380
12

5,993

25,691

86,844

Swachh Food Streets 
Initiative 

Swachh Bharat Cultural 
Fests

Dignitaries' participation in States 

Waste to Art 
Installations

Zero waste events

CTUs Identified



Central	Ministries	Roll	Out	

• Nodal officers appointed by all Central Ministries 

• Registration of Nodal Officers and mapping of subordinate formations on the IT 
portal in advanced stage of completion 

• Departmental Secretaries have initiated holding of Ministry level review meetings 
on SHS

• Ministry level action plans being submitted to DDWS/MoHUA

• PSUs and important field offices have started identifying CTUs for transformation 
and modalities for holding SafaiMitra Suraksha Shivirs

• Tree plantations under “Ek Ped Maa Ke Naam” being prioritized 

• Swachhata Rankings being initiated by key Ministries 

• Innovative activities being planned by many Ministries 



 Adoption	of		CTUs	

 Sampoorna	Swachhata	Drives	

 Swachhata	Ki	Bhagidaari for	Advocacy	activities	

 Skilling of	women	SHGs	&	sanitation	workers	

 Supporting	SafaiMitra	Suraksha	Shivirs

 Activation of		State	&	Regional	Units	

 SUP	drives	

 Sponsoring	competitions

Partnerships

Central	Public	Sector	Undertakings

Development	Partners

Industry	Associations	

Spiritual	Organisations

NGOs	&	CSOs	

OUR	PARTNERSINDICATIVE	COLLABORATION	POINTS	



• NMDC
• NTPC
• SECL
• GAIL
• ONGC

PSUs

• UNICEF
• Tata Trust
• CEE
• Round glass 
Foundation

• PRATHAM
• INREM Foundation
• PriMove
• Water for People

NGOs

• ACC
• JK Laxmi Cement
• Adani Power
• NICCO
• ITC Limited
• Trident Foundation
• PepsiCo Foundation
• Ultra Tech

Corporates

Key	Partners	onboarded	at	State	level



Activities to be reported on
Campaign Dashboard

 Swachhata Ki Bhaagidari

 Sampoorna Swachhata

 Swachhata Lakshit Ekayi

 SafaiMitra Suraksha Shivirs

All	CTUs	to	be	geo‐located	on	the	IT	Portal	by	12th September	2024

Campaign	Dashboard	for	SHS	2024



Digital	&	Social	Media		to	be	mobilized	for	maximum	amplification	for	SHS	2024

Adopt 360‐degree multi‐media advocacy plan

 Highlight campaign activities & best practices
 Amplification of voices of citizens & beneficiaries
 Post updates, progress reports & achievements daily
 Districts/ULBs/State to hold press conferences

regularly to disseminate activities
 Ministries to hold atleast 2‐3 press conferences

during campaign period

Official Twitter handles to be tagged for wider reach

@SwachhBharatGov @MoHUA_India

@SwachhBharat @MoJSDDWS

#SHS2024

#SwabhavSwachhata

CAMPAIGN	HASHTAGS

Media	&	Advocacy



 Uniform	&	Common	branding	to	be	ensured	during	the	campaign	

 Editable	common	files	of	branding	materials	will	be	shared	

Logo	Units	



Campaign	Timelines

Dates Key Asks

13th Sep Participation in Curtain Raiser 

14th ‐ 16th Sep Pre‐Rollout Activities – Press Conferences, meetings with key 
stakeholders at State and District level – PSU partners, Industry 
associations and corporates, reputed NGOs/CSOs, etc

17th Sep State launch of SHS activities – Launch by Hon CM / Union ministers/ 
State ministers and notable Swachhata Ambassadors – function to 
focus on transformation of CTUs

18th Sep ‐ 1st Oct SHS Campaign – CTU transformation, Shramdaan, Advocacy and 
SafaiMitra Suraksha Shivirs

2nd October Swachh Bharat Diwas functions 



10 years of Swachh	Bharat	Mission

 Use	of	various	social	media	and	other	platforms	along	with	SHS	– 2024	Campaign	Dashboard

A.	Individual impact stories & testimonials on the	decade	of	swachhata

 Citizen	voices	

 Leadership	testimonials	

B. States/	Ministries / Departments journey	of	the	decade‐ interventions,	impact	and	road‐ahead

 Documentation	and	highlighting

 Articles,	independent	assessments,	discussions	etc.
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Thank You


